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EmsiBurning Glass & Community Colleges

2 O + years working with higher education institutions

2 ,200 + economic impact studies completed

2 M students used Emsi Burning Glass’s career pathways tool in 2020

7 Of 1 O 2021 Aspen Prize finalists received Emsi Burning Glass economic impact studies

1 O Of 1 02021 Aspen Prize finalists are Emsi Burning Glass customers



S

What is an
ECONOMIC IMPACT ANALYSIS?
Measures how an event or institution affects the local economy

S

What is an
INVESTMENT ANALYSIS?

A comparison of the costs and benefits to determine the return on investment



About the NC Service Area

AVERAGE EARNINGS BY EDUCATION LEVEL

<HS $21,300
HS $26,600
Certificate $30,700

Bachelor's

$23.1 billion

Total Gross Regional
Product (GRP) )

$51,500

267,508

TotalJobs



NC in FY 2019-20

17,695

Credit students served

$61.7 million

Total payroll/benefits

$3.8 million

Total tuition revenue

900+

Degrees and certificates awarded

487

Employees

35%

Students from outside the region



Overview ofresults

$175.9 million

Totalincome added to the region

0.8%

Ofregion’s GRP

2,414

Total jobs supported in the region

7.1

Benefit-cost ratio for students

1.5

Benefit-cost ratio for taxpayers

0.6

Benefit-cost ratio forsociety



@ ECONOMIC IMPACT ANALYSIS

]

Operations Student

Spending Impact Spending Impact

College payroll and Relocated/retained student
other spending + ripple effects spending + ripple effects

$72 million $23.4 million

Added regionalincome Added regionalincome

OR OR

609 510

Jobs supported in the region Jobs supported in the region

Allresults measured in income,not sales. Results are net of counterfactual scenarios.

Alumni
Impact

Higher alumni earnings and increased
business profit + ripple effects

$80.5 million

Added regionalincome

OR

1,295

Jobs supported in the region



Total Impact

$175.9 million

Totalincome added
in the region

OR

0.8%

Ofregion’s GRP

2,414

Totaljobs supported
in the region

@ EC ONOMIC IMPACT ANALYSIS

Impacts by industry (jobs supported)

Accommodation &
Food Services
394

Professional &
Technical Services
290

Health Care & Social
Assistance
283

Construction

168 Retail Trade
138

All Other Industries
1141



Student
Perspective

$275.6 million

Benefit: Higher future earnings

$38.8 million

Cost: Tuition, supplies, opportunity cost

7.1

Benefit/cost ratio

21.7%

Rate ofreturn

Future benefits are discounted to the present.

% INVESTMENT ANALYSIS

I

Taxpayer
Perspective

$10 1.2 million

Benefit: Future tax revenue,
government savings

$67.2 million

Cost: State and local funding

1.5

Benefit/cost ratio

2.5%

Rate ofreturn

vy
258

Social
Perspective

$ 1.3 billion

Benefit: Future earnings,
tax revenue, private savings

$131.2 million

Cost: All college and student costs

0.6

Benefit/cost ratio

n/a*

Rate ofreturn

*The rate ofreturn is not reported forthe social perspective because the beneficiaries are not necessarily the same as the original investors.



Next Steps
Share

results with

Share state &local

industry impacts

Send the with localbusiness media.
executive
partners.
summary to state
legislators.
Use campus fliers,
newsletters, &
websites to
Use socialmedia publish results.
to broadcast student Leverage impacts
returns to prospective forproposals, grant
students and writing , & strate gic
parents. planning.

HOW CAN EmsiBurning Ongoing presentations from

Email/call

us anytime

EMSI BURNING Glass’ press your EmsiBurni.ng Glass
GLASS HELP? packet economist




Share your results

Combine your results
with otherinstitutional

highlights to create a
fact sheet.

MASSASOIT

COMMUNITY COLLEGE A A

Massasoit Students
Am? ol

Student Diversity

Student to
Faculty Ratio

3%

Gender puoe  Age
-4 \ Other Student Demographics
i lege - 52%

Community College Massasoit Graduates by Pathway

The SMART First Choice.
| o |

51%

85% e

Create a web page that
includes written highlights,
animations, and videos.

UNIVERSITY OF

NORTHERN Request Informacon

COLORADO APPLY VISIT GIVE
APPLY VIST REQUESTINFORMATION GNE ABOUT ACADEMICS ADMISSIONS ~STUDENTLIFE AKTS ATHLETICS

e fe)

$544.2 Million

TOTAL ECONOMIC IMPACT

& $237.9 Million B $4.7 Million

Operations Spending Impact Research Spending Impact

Expressed in terms of jobs, UNC's impact supported 8,420 jobs in the region.

‘The University of Northern Colorado has

$185.5 Millien

Amount UNC alumini generate Tn added income:
9 for the regional economy.

Alumni living in Weld o Larimer county

Include yourresults in your
periodic publications.

The $316. Million Economic Impact
of SPSCC on Thurston County

Winter Classes Begin
Jan. 3, 2017

South Puget Sound

COMMUNITY COLLEGE spscc.edu



Share your results

Create a press release or hold a
press conference to share results
with your state and localmedia.

E University of Northern Colorado
fol
7mo « Edited + @

+ Follow =***

With an annual economic impact of $544.2 million, UNC influences the lives of its
students and the regional economy. When combined with Aims Community
College, Colorado State University and Front Range Community College, the
region's four public institutions of higher education contribute $3.9 billion to the
economies of Larimer and Weld Counties. https://Inkd.in/eGiYYXJ
#highereducation #economicimpact

@ EOLORADD STATE UNIVERSITY b NORTHERN
- COLORADO

The Economic Value of Northern Colorado’s
Public Colleges and Universities (NoCoPCU)

NOCOPCU IMPACT ON THE LOCAL BUSINESS COMMUNITY

S$1.1 billior $299 million $126 million

Larimer & Weld counties, CO
F $39billion 1

50,594

Use socialmedia to share
yourinvestment results
with prospective students.

HIGHER CAREER EARNINGS

The average bachelor's
degree graduate from UH
Energy will see an increase

of $49,100 each year

compared to a person with
a high school diploma or
equivalent in Texas

nnual Rate of Return for UH

udents
] I|y Stock Market 30-year
.1/0 Average Annual Return

u sly Interest Earned on Savings Account
ul 0 (National Cap Rate)

Use yourstudy to help secure
additional funding.

Emsi’s Capital Analysis Justifies Funding for New UT
Martin STEM Facility

OCTOBER 24, 2016 BY MATTHEW HYNDMAN

Summary:

In a time of serious need, the University of Tennessee at Martin (UT
Martin) used Emsi's Economic Impact and Capital Analysis studies to
demonstrate the ROI that would come from building a proposed
STEM facility. The results, in part, led to a boost in state funding—
reducing the university's share of facility construction costs from 25% MARTIN
o 10%.

Key takeaways:

¢ UT Martin leveraged Emsi’s Economic Impact and Capital Analysis studies to communicate the
institution’s value and make the case for additional state funding to build a new STEM facility—now known as
the Latimer Engineering and Science Building

«  Among other things, the study found that building the new facility would generate 900-plus jobs.

+  The Capital Analysis helped justify a state budget amendmentincreasing state funding of the $65 million

project

Led by its current Interim Chancellor, Dr. Robert Smith—a longtime acquaintance of Emsi from his time
at Slippery Rock University in Pennsylvania—UT Martin came to Emsi last year needing support fora
critical project. Limited by inadequate space and antiquated laboratory facilities, UT Martin needed to
prove that the proposed construction of a new STEM facility would be a smart and profitable
investment for the state.

After working with Emsi several years ago, Smith knew that Emsi could provide him with the analysis he
needed to advance UT Martin’s cause. Emsi consultants worked closely with the UT Martin team to
develop a customized report based on the Economic Impact Study and the Capital Analysis. The report
would show the broad-reaching value of UT Martin and detail the potential ROI of building the new
STEM facilitv.



The results of this study
were prepared by

. . | burnin
41" Emsi ,::3(]'0559

Foracopyofthe report,please contact NC.
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